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THE PRESIDENT
MK BRUCE LEE

As well as his track record for pulling politicully charged art stunts, performaunce artist-turned-
desigher Peet Pienaar is dlso acquiring d reputdtion for creating some of the most innovative
mugazines we've had the pleusure to peruse in the last few years. Following the compuact, box-
shaped, elustic band-bouhd hugyget of a magazine that was Afro (see Grafik 138), Pienaarhas
recently launched MK Bruce Lee, u mugazine commissioned by DStv, a music channel in the
designher’s hative South Africa,. The maguzine is uimed at eighteen- to twenty-four-year-olds;
Pienuar’s desigh and publishing studio The President (which he runs with parther Hannerie
Visser) wus upprouched to creute u publication that would capture the imagination of the
music channel’s hard-to-pledse demoyraphic.

The solution is radical but simple, and blithely disobeys conventionul maguzine formulas by
dividing its content info a collection of folded posters, puckets of cards und stickers and a
mini-book, dll held in u paper "Lucky Packet” envelope. There are two versions of the muga-
zine: Bruce for boys, und Lee for yirls, meuninyg that editorial content and advertising cun be
targeted to gender groups. Every surface seethes with colourful putterns mude up of sub-
versive symbols hulf-hidden by cute Dingbut-style visuul delivery. The art direction is cleurly
fuelled by Pienaar’s performance roots—Duduesyue costumes, props und Make-up Meet
funk attitude. " The shoots were definitely a highlight,” Pienaar recalls. *Workihg with Richard
de Jager, one of the top credtive fashion desighers in the country, as the stylist and fashion
editoris one of the best und wildest experiences you cun usk for.”

The rock-and-roll credentials continue in the diminutive book contained in issue ohe of MK
Bruce Lee.This guide to starting u band is edited by Huhter Kennhedy of controversial Afrikaans
bank Fokofpolisiekar (you don’t heed to be fluent in Afrikaans to work out the translation). It
includes tips und udvice ubout everything from hiring kit o publicising your gigs und deuling
with the dubious problem of band in-fighting. There should be enough there to keep even the
shortest attention spun yripped for ut leust the lenyth of time it tukes to microwave da TV din-
ner. Anhd Piehaar is confident in his approach: *Our philosophy is if you can interest someone
enough through greut design, they will read it.”
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